
Annual Report 2024-2025

Public Realm & Environmental 
Improvements:  
Making Clevedon more attractive  
for businesses, residents, and visitors.

•	 This summer we collaborated with Spinning 
Weal to deliver a bunting project, now 
brightening Old Street, Old Church Road, and 
Kenn Road. Made in Clevedon, by Clevedon, for 
Clevedon, this initiative is a colourful symbol of 
local pride and community spirit.

•	 We’ve continued to enhance wayfinding and 
event visibility through improved signage, 
including new fingerposts in Queen’s Square 
and two new What’s On boards along the 
seafront. These have proved very popular with 
businesses.

•	 Our funding has maintained the town’s popular 
hanging baskets and supported volunteer 
groups caring for planters and flower beds 
across Clevedon — ensuring year-round visual 
appeal and greener public spaces.

2024-2025 IN REVIEW
This year, thanks to the contributions from 
our members, we have been able to invest 
over £70,000 into projects that enhance our 
town, support businesses, and strengthen 
our community. We have supported events 
and campaigns that boost footfall and 
tourism, improved public spaces, used our 
marketing channels to showcase Clevedon 
far and wide, and implemented community-
led ideas. What follows is a snapshot of how 
your investment has been put to work over 
the past 12 months aligning with each of our 
three priority focus areas. 

Marketing & Promotion:  
Encouraging more people to  
discover Clevedon, more often.

•	 Over the past 12 months, our Discover Clevedon 
website and social media platforms have 
reached an impressive audience of over 548,000 
people — with Instagram (180k reach), Facebook 
(258k reach), and 110,000 website views. These 
channels serve as the town’s only dedicated 
portal, promoting local businesses, events, and 
experiences to residents, tourists, and the wider 
region. The new ‘behind the business’ blog 
series has been a great success.

•	 We launched three promotional videos 
showcasing the diverse attractions of Clevedon. 
Supported by targeted paid advertising to 
audiences across the country, these videos have 
so far reached over 25,000 people after just four 
weeks, raising awareness of the town’s unique 
offerings.

•	 A total of £15,000 was invested in Christmas 
2024 festivities, bringing joy and activity across 
the town — from Alexander Gardens and the 
Pier, to the Community Centre and Princes Hall.

•	 We proudly supported community-led initiatives 
that showcased Clevedon’s creativity and 
character, including LitFest, the Theatre Shop 
outdoor production, and the launch of the 
Clevedon Community Piano.

Engagement, Influence  
& Investment:  
Building a stronger business 
community and representing 
Clevedon’s voice.

•	 This year, we deepened engagement with 
levy payers through a members’ survey and 
the introduction of multiple communication 
channels: traders’ WhatsApp groups, quarterly 
open meetings, a regular e-newsletter, and a 
dedicated Facebook group for businesses.

•	 In partnership with Clevedon Town Council, 
we are leading a Christmas Working Group — 
bringing together key stakeholders to deliver 
a more coordinated and impactful festive 
programme in 2025.

•	 We continue to advocate for Clevedon’s 
business community on major issues such as 
the proposed parking charges, ensuring that 
your voices are represented.

Thank you for your support, and 
we look forward to another year 

of collaboration, investing in local 
business, improving shared spaces, 

and supporting initiatives that 
bring Clevedon together.



YOUR IDEAS. OUR SUPPORT
Did you know that we have a Funding Application 
form, enabling businesses and community groups 
to request funding for projects, events or initiatives 
that are aligned to our three focus areas. Projects 
that turn local ideas into lasting impact can be 
brought to life with our support by completing a 
simple application form. Visit our website for more 
details. 

STAY UP TO DATE
We welcome all members and interested parties 
attend our open meetings to collaborate, contribute, 
and help shape a stronger business community 
together. The dates of our open members open 
meetings are below. Contact Kate and Laura to book 
your space. 

•	 Wednesday 3rd September 2025
•	 Wednesday 3rd December 2025
•	 Wednesday 4th March 2026
•	 Wednesday 3rd June 2026

Our full accounts are published annually and 
announced in our the newsletter. If you do not 
receive our newsletter, please sign up at 
www.discoverclevedon.co.uk/members-newsletter-
sign-up

WE WOULD LOVE TO HEAR FROM YOU
Discover Clevedon is managed by Kate Cowdy and Laura Durrant who are paid to work for one day 
a week each. Strategic direction is provided by a dedicated Board of Directors. Each represents a 
local businesses or community group and undertakes the role in a voluntary capacity. We would 
love to hear from you with any concerns or ideas so please do get in touch via Kate and Laura, or 
contact us via our Clevedon based organisation:

Kate Amor, The Theatre Shop
Andrew Caddy, Curzon
Pauline Cox, Sow & Arrow
Martin Webster, A Better Weigh / Mustard Deli
Anne Robinson, Sustainable Clevedon

Susannah Shaw, Clevedon Community Centre
Tom Vaughan, Clevedon Pier
David Harris, Spinning Weal
James Worgan, Kustom Floors and Furniture
Peter Grocock, Brown & Brown

kate@discoverclevedon.co.uk laura@discoverclevedon.co.uk

www.discoverclevedon.co.uk


