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It has been a challenging year for Clevedon BID with too much time and effort
combating the attacks from the No Campaign, rather than focusing on promoting
and improving our town. The board decided not to spend any money until the
Secretary of State had confirmed the result of the referendum. This meant that we
were not able to commit to events such as EAT festivals in 2024.

Despite this we managed to achieve the following:

Discover Clevedon Facebook page alone reached 355,200 profiles (individual personal accounts) in
the past calendar year

80,000 tourist leaflets were designed and distributed to nearby venues to attract visitors to the town
We were a major sponsor of the much loved Christmas lights around the town

We funded the town centre hanging baskets and summer bunting to help make the village a more
attractive destination

We were a major sponsor of the successful 2024 Clevedon LitFest (Literary Festival)

We have lobbied North Somerset on a number of topics important to businesses, such as the
maintenance of free parking. We started a programme of workshops for local businesses to help
improve results

We placed a sign on the seafront to help steer visitors to the Hill and Alexandra Road businesses,
which is having an impact on the number of people going to that part of the town.

The BID has been reviewing its governance and has just recruited a new paid team
starting in September 2024, so there will be a fresh perspective and hopefully a
more positive environment on how to develop footfall in Clevedon this year.

BID Management

BID finances are managed independently on a voluntary
basis by local accountants, Mendip Accounting Solutions.
Total BID funds collected for the year ending 31/07/2024
amounted to £65,300, with £65,300 spent on numerous
initiatives, including the following:

Christmas lights £21,800

Planters and hanging baskets £6,627  ARE
Park furniture, street art/enhancement £725 %pﬁ“
Litfest £3500

Social media manager £6,084

BID Manager £18,688
Branding, website, advertising £3,280

80,000 tourist leaflets (printing) £2,920

For more information on how the BID makes its decisions,
please refer to our document “How is Clevedon BID Run”
available at clevedonbid.com/news. Full accounts are published
annually and announced in the newsletter. If you do not receive
the newsletter, please sign up at clevedonbid.com/news.




Ongoing Consultation Top 3 Priorities

The BID always welcomes suggestions from businesses to ensure «

our initiatives reflect your priorities. Please contact us directly EVE NTS

by email or phone. Additionally, we conducted two exercises to

understand business and resident priorities; an open meeting at V

Clevedon Community Centre (Princes Road) on 29th February, G R E E N I N G
and a recent online consultation. Detailed information about the

open meeting is available in our March newsletter. The online l CH R'STMAS

consultation showed overwhelming approval for all of the BID’s
aims for the town, with the top 3 priorities being seen as events,
greening and Christmas lights.

LIGHTS

The Forthcoming Year

In the Five Year Business Plan circulated during the ballot, we set out
our aims around Marketing & Promotion, Street Enhancement, and
Voice & Investment. Priorities for the forthcoming year are based on
those in our 5 year business plan:

T Increasing business footfall via
marketing, promotion and events

Tourist leaflets, social media and support
for the Eat Festival and Clevedon Litfest A
in 2025 SR S e

Enhancing the attractiveness of
our streets

Funding of hanging baskets in the Village
and support for Christmas lights across
town

Making sure the business voice is
heard

Lobbying the council on bus
improvements, free parking and the
future of Castlewood

Contact
business@clevedonbid.com | www.clevedonbid.com

Following last year’s ballot in which Clevedon businesses voted for a further five years of
Clevedon BID, the BID continues to do everything in its power to further improve this lovely

town via marketing, promotion, street enhancement, investment and a voice for the business
community. More information in the five year plan and our regular newsletters - please sign up at
www.clevedonbid.com/news



